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MNMpeanocbinku ana pocta nogodbopa
COTPYAHMKOB 3a pyoexom
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Job canTbl Nnoka Ha 1-om mMmecrTe!

Sourcing: There are a handful of sources
that provide both quality and quantity
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Major/Minor Source for Hires
“How significant were each of the following as a souwrce of white collar professional hires
for your organization inthe past 12 months ?° (=15% gquantify of hires)

“Think about the key quality hires that yowr organization (placedi/mades) in the past 12
moanths. Which of the following were the most important sources for those key positions 77
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Kak nuwyTt B KpynHbix komnaHusx B CLUA

Executive summary: 2015 Global Recruiting Trends
Top talent acquisition trends to amplify your 2015 strategy

1 Sourcing: Social professional 2 Talent Brand: Social media and 3 Data & Metrics: Quality of hire is the
networks continue their 4-year rise to online professional networks grow most valuable metric Tor measuring
become a top source of quality hires. over 3 years to become top channels recruiting team performance, followed by
for promoting talent brand. time to fill and hiring manager
satisfaction.
50% - 90%
0% - Quality of hire
— fo
7 3T% 70% 61%

9 48% Time 1o fill
20% | 28% 50% I”/ ime to
22% o a7

10% . . . . 230% a0% . .

2011 2012 2013 2014 2012 2013 2014

Hiring manager
satisfaction

===S0ocial professional networks Company website

Employee refemral programs ) )
ploy P og. = Online professional networks (eg., - . .
- COompany career website Linkedin “What is the single most valuable metric that
Internet jOb boards Friends/ amil‘_\,f word of mouth you use to frack your recruiting team’s
: performance foday?~

Internal hires
—e—Social media (e_g., Facebook, Twitter)

“Think about the key guality hires that your “Which channels or fools have you found most
organization made in the past 12 months. effective in spreading your employer brand?”
Which of the following were the most
US Recruiting Trends 3

important sources for those key posifions?”
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The Network B mupe

m uranus. fi
V 132 CTpaH bl totaliobs.com smpsmn;‘: ,

findafF. lashiobs.e
263,000,000 pesrome
189,000,000 yHUK. noceT. B Mec.
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NMo3numusa Ha pbiHKe

KonunyectBo cTpaH KonunyecTtBo cTpaH nuaepos

THE NETWORK QY
Global leader in online recruitment 132 100+

monster 40 3

hh@ THE NETWORK &

HeadHunter Global leader in online recruitment



maBHoOe npeumyliectBo The Network,
3TO NOKarbHasa 3KcnepTu3a B KaXXA0U CcTpaHe
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KTo xoueT pabotatb Poccuu u rge
XOTAT padboTaTb poccUusiHe

Exhibit 2: Who Would Move to Russia and Where Russians
Would Go

Countries in which the most

people would move to Countries the most Russians
Russia for work would move to for work

1 Kazakhstan 27% - 1l Germany 40%

willing to move to Russia In Russia willing to move here
2 Belarus 24% 2 United Kingdom 35%
3 Serbia 22% 3 United States 31%
4 Tunisia 18% 4 Switzerland 30%
5 Turkey 17% 5 Canada 29%
6 India 16% 6 France 28%
7 Estonia 13% 7 Spain 26%
8 Ukraine 13% 8 Italy 25%
9 Algeria 13% 9 Sweden 24%

hh@ 10 Poland 13% 10 Australia 23%
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Kyaa ctpemsaTcsa conckartenu

EXHIBIT 5 | Top Ten Countries Where Foreigners Say They Would Work

-
o ©

Less than 5%
5% —108%
=>10%—15%
>15%—20%
=209%—25%
>25%—30%
>300—35%
>35%—40%
>A0%
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Country's rank as a potential
work destination (% of
respondents willing to move
there)

U.S. (42%)

UK (37%)
Canada (35%)
Germany (33%)
Switzerland (29%)
France (29%)
Australia (28%)
Spain (26%)

Italy (25%)
Sweden (23%)
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KTo 6onblie Bcero xouyer
paboTaTb 3a pyb6exom

EXHIBIT 3 | Willingness to Work Abroad, by Country

Percentage of participants from each country
who are already living abroad or are willing

to move to a foreign country for work

<50%
Denmark
Germany
Ireland
Latvia
Russia
UK

U.s.

L
LA k]

50%—60%
e Argentina
Austria
Belarus

Belgium

T-
=

Canada
Finland
Greece
Hungary
Italy
Malta
Slovakia
Spain
EEm Sweden
Turkey

Il

=60%—70%

=3 Brazl

il china

Czech Republic
Estomia
Kazakhstan
Lithuania
Malaysia

South Africa
Trimdad and Tobago
Ukraine
Vietnam

AN ERE IY

Source: 2014 BCG/The Network proprietary web survey and analysis.
Mote: Total sample size was 203,756; listed are the countries from which there were more than 100 responses.

=70%—80%
-l Barbados

.] Bosnia and
Herzegovina

I Bulgana
B Chile

B}l Guatemala
e |Ndia

B | ndonesia
— Israel

— Luxembourg
- Morocco
= Micaragua
EHl rortugal
S serbia

— Singapore
B Slovenia
EJ switzerland

Global average = 63.8%

>80%—90%
B Algeria
Bl Australia
_— Croatia
mam El Salvador
= Ghana
= Honduras
'l Mexico
Bl B wnigeria
I B reru
2 rhilippines
mmm Poland
Bl B rRomania
Hl Taiwan
EEm Venezuela

=90%

B § France

pod Jamaica

= Metherlands

Pakistan

B catar

B Saudi Arabia

IEl Tunisia

= United Arab
Ermirates



U cpeon monopexu (21-30 ner)

EXHIBIT 4 | Where the Young Are More (and Less) Adventurous

Mobility abowve country average (in percentage points)

=20-25 == United States
£f= United I+] Canada
=15-20 s Kingdom == Sweden
=10-15
=5-10 == cermany == spain
: B 1 italy i Slovenia
G S u ﬁel?gm B palaysia — '“g?”es‘a I'EMexico B4 Jamaica
> mm Russia — Austria = 2 == India et B
Turkey gc';aﬂt Afri KA switzerland B Alg i
B= Sou Mca  ml Morocco
5.0 = Greece == Ukraine —rrlE ﬁg?ga:n?a
@ china Vietnam W Philippines
Less than 50 = 50-60 = 60-70 = T70-80 = 80-90 =00

Mobility of job seekers ages 21—30 (%)
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BaxHenwue atpnbyTbl 1 MOTUBbLI
xopolien padoTbl

EXHIBIT 9 | Most Important Workplace Attributes, by Nationality of Respondents

Middle East/
Americas Asia-Pacific Africa Europe North Africa
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® e s % «EeE

Number of responsas 7,075 11,282 3,595 1,792 14,758 12,050 3,675 3,618 4,047 4510 4,17 2,587 1,587 2433 2,047 2,005 1,282 1558 3,214 15,220 5,546 5,203 3474 4,414 BS2T 5,085 3,641 6,363 2,505 1,885
Attribute’s rankin importance [z Bz B3 4 5 Mot in the top five

Source: 2014 BCG/The Metwork proprietary web survey and analysis.
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CkonbKko B Poccuu paboTtaeT rpaxaaH
13 3anagHbIX CTpaH

AMHamMmMKa UMCNEeHHOCTH TPYAOBbIX MMIrpaHTos B Poccum
ms3s ctpaH EC m CLUA
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Kak npuHATbL Ha paboTy
BbICOKOKBanuncdnyumpoBaHHoOro cneuvnanmcra?

Mo 3akoHy ©3-115«0 npaBOBOM NOSIOXXEHUM MHOCTPaHHbIX rpaxaaH B Poccunckon Pepepaumm», ct. 13.2,
3a BbICOKOKBANMMULMPOBAHHOIO cneunanncTa NpUHMMaeTCs MHOCTPAHHbIN rpaXXaaHWH, MMELLMIA onbIT paboThl,
HaBbIKM UITN OOCTMXKEHUSA B KOHKPETHON 06nacTy 4eATenbHOCTH, ECNN YCNOBUSI NPUBIIEYEHUS €ro K TPY40BOM
aeaTenbHocTy B PO npegnonaratoT nonyyeHMe nm 3apaboTHon nnaTbl B pasmepe 2 u bonee MrH pyoneu 3a
nepvoa, He NpeBbIWAKLWMIA OAHOIO roaa. (€CTb UCKMNOYEHNs Ha Bonee H13KMe oKkNaabl ANS HAYYHbIX
paboTHMKOB K npenogasatenen (1 MnH. pyb. B roa), a Takke ocobble 3KOHOMUYECKNE 30HbI U CKONMKOBO (HET

nmmuTa).

Ha Takunx cneunanvctoB KBOThbI Ha NpUBreYeHne MHOCTPaHHOM paboyel cunbl He pacnpocTpaHstoTcs. OueHKy
KOMNETEHTHOCTU MHOCTPaHHbIX rpaXkgaH paboToaarternb AOMKeH OnpeaensiTb CaMoCTosATeNbHO. [JoroBop ¢ Takum
CneumanmMcTom MOXeT 3aK/o4aTbCsl Ha CPOK, HE MPEeBbILLALWMIA TpK roaa (paHblue OH Obln orpaHMYeH OgHUM

rogom). MpoanesaTb €ro MOXXHO HEOAHOKPATHO.

HeadHunter



MopTpeT MHoCTpaHHOro paboTHUKA

(onpoc hh.ru 2014 ron)

OkcnaTtbl B POCCUMCKMX KOMMAHUSAX — 9TO, Kak npaBuio, BbIXOALbl M3 cTpaH 3anagHoWn
EBponbl  (58%), nNpeuMMyLLECTBEHHO NPEACTaABUTENW TOM-MEHEI)KMEHTA U  BbICLUENO

PyKOBOACTBaA.

Kakue kateropmmn MHOCTPaHHbIX
coTtpyaHukoB Bbl HabupaeTte?

Buicwiee pyKoBoOCTBO W TOM-

0,
MeHeKMeHT 153 7o

YnpaBneHus! (pykosoasLime
no3’nyMKn), MEHEKMEHT j 48%
cpedHEro 3seHa

KsanndpuuynposaHHbie °
cneyuanucTbl ‘ 45%

Apyroe [ 1%
hhe

HeadHunter

AKcnaToB U3 CTPaH U PerMoHOB
paboratoT B Bawen komnaHnn?

CTtpaHbl 3anagHon
Esponbl

CtpaHbl BocTouHown o
EBpOI‘IbI g 30%

| 58%

CTpaHbl Fg;?q-quOCTOHHOM | 24%

Opyroe* | | 22%

CLUA v KaHaga L ] 17 %

Asctpanus || 4%

*[lpyzoe: cmpaHbl Agppuku, Typyus, ®uHaaHous, Kopes,
cmpaHsl 6auxcHe20 3apybexcoa u np.



MoTuBbl HauMa MHOCTPAHHbLIX rpaxaaH

B 6onblUMHCTBE CryvaeB pelleHMe O HanMe MHOCTPAHHOrO rpaXgaHuHa MCxXoauT OT BbICLLEro pyKOBOACTBA
ronoBHoro odmuca komnaHuu. TpeTb paborogatener OTMeYarT, YTO PYKOBOACTBOBASIMUCb CTPEMISIEHMEM
cnefoBatb MeXAyHapodHbIM cTaHAapTam (MM OpuveHTauuen Ha MeXOYHapOAHbLIN PbIHOK), B 4YeM OrbIT
3KcnaTa nNpocTo HedameHum (31%).

C yem cBsI3aHO pelieHue NPpUHUMaTb CneumManucToB U3-3a
py6exa?

3OT0 pelleHue rornioBHoro oduca ]37%

Mo paay kpuTepUEB BbIrOOQHO
OTNUYAKTCH OT OTeYeCTBEeHHbIX ] 33%
cneynanucToB

TpeboBaHue cnegoBaTb
MeXayHapoOHbIM cTaHgapTam/ Bbixon ] 31%
Ha MeXxayHapoOHbIA pPbIHOK

OednunT HYKHBIX Ham cneynanucToB J 230
(+]
B NMpegenax cTpaHsbl

hh @ Opyroe | 1%

HeadHunter




MpeunmywecTBa Hauma 3KcnaToB

Bbicokun YPOBEHb I'IpOCbeCCI/IOHaJ'II/I3Ma, Sq)d)eKTMBHOCTb n Nno3nTnMBHoe BIMNAHME HaA MMUOX KOMMaHUNA
ABINAKTCA OCHOBHbIMU MNMpenmMyLLieCcTBaMun Hanma MHOCTpPaHHbIX pa6OTHVIKOB.

B yem Bbl BuauTe npenmyliecTtsa TpyaoyCTPOMCTBA MHOCTPAHHbIX
COTPYAHUKOB?

O6nagatoT BbICOKUM YPOBHEM
npodpeccuoHanusma

CnocobcTBYOT YKpenneH1o Muaxa
KOMMaHUK

CosparoT achpeKkTUBHbIE KaHanbl
KOMMYHUKaUWMKW ¢ 3apybeHbIMU napTHepamm

Bonee adhdekTuBHLI B paboTte

OOy4aloT oTedecTBEHHbIX COTPYLHMKOB
Hocutenu nepenoBbiX 3HaHUN

HocuTtenun sanagHbix Tpaguuuni, KyneTypbl

Mpwn gormKHOM ypoBHe KBanudukaumm
@ HeBbICOKME TpeboBaHUA K 3apnnare

roe
HeadHunter Apy




KaHanbl BbIXxoaa Ha MHOCTPAHHbLIX

DadbOTHUKOB

BonblwmHCcTBO paboToaartenei BbIXOASAT HA COTPYAHMKOB M3 OPYrMX CTpaH MOCPEACTBOM JIMYHbLIX CBSI3EW.
41% ONPOLLEHHbIX YTBEPXKAAIOT, YTO MHOCTPaHHbIE rpaXkgaHe caMu BbIXOAAT Ha X KOMMaHMIO.

Kakum o6pa3om KoMnaHus BbIXOAUT HA UHOCTPaHHbIX
COTDVOHUKOB?

Mcnonbayem NMUUHbIE CBA3KU 46%

Takue pa6OTHIf1I{Ir1 BbIXOOAT Ha Hally
KOMMaHnw camMm

MNpurnawaem us
dunmanos/npeacTtaBUTENbLCTB KOMMAaHUN U3-
3a pybexa
Benem nouck no 6aszam pesiome Ha
3apybeXHbIX PEeKPYTUHIOBLIX MHTEPHET-
nopranax

Ob6pallaeMca B MeXXgyHapoaHble KagpoBble
areHTcTBa

Pasmelllaem BakaHcUK Ha 3apyberkHbIX
PEKPYTUHIOBbLIX MHTEPHET-NopTanax

HeadHunter




NMpodeccrnoHanbHble counarnibHble CeTU

B Poccuu
m [MpodeccuoHarnbl.ru oK. 6 MrH. nonb3oBaTeneun

&s Mown Kpyr ok. 4 mnH. nonb3oBartenen (8 utoHa nepewuna ot Yandex K

Habrhabr n ©yaeTt y3ko cneumnanuampoBaTtbcs Ha IT)

Linkedm LinkedIn 3,8 MnH. nonb3oBaTenemn

XagxaHTtep — no4ytu 17 MrH pestome n 6onee 11,5 MNH. yHUKanNbHbIX

hh@ nocetutenen B mecsy, (bonee 17 MnH Ha canTbl rpynmnbl)

HeadHunter

B Mupe

Linkedm LinkedIn 350 mnH. nonb3oBarenew (6onee 200 ctpaH)

viadeo Viadeo 65 MnH. nonb3oBarenen

hh XING 2. Xing 17 mnH. nonb3oBaTtenen (8 MIiH. B HEMELKOroBOPSLLMX CTpaHax)

HeadHunter



LINKEDIN pocTur KpuTu4eCcKkom mMaccbl

347,000,000+

REGISTERED MEMBERS

10M+ 3M+
CANADA HOSSIA
Gt BT . ITET
111M+ e 8M+
um?&honsr;nssos o CHINA 1M+
AMERICA 7M4' 1M+ 28M+ JAPAN
MEXICO S T
————— INDIA
1M+
20M+ UNITED ARAB EMIRATES ~— e
Regional membership M+ M+
SOUTH AFRICA PUSTRALIA
110M+ EMEA o
N = 17M+  UNITED KINGDOM )
o AR LIFO e
84M+ Europe J. e
- . . - INDONESIA
6AM+ Asia and the Pacific
7M+ ITALY
12M+ Southeast Asia 2M+
5M+ NETHERLANDS PHILIPPINES
EM+ DACH ik
4+ SPAIN
14M+ MENA AL
- R 2M+ BELGIUM
A8M+ LATAM
3M+ TURKEY 1M+
SINGAPORE

1M+ SWEDEN
1M+ DENMARK
1M+ ReLano

HeadHunter 1M+ NORwAY



Peutunr cantoB B CLLUA n Mupe

=, 1 | Indeed
/ indeed 194 - eBizMBA Rank | 36,000,000 - Estimated Unique Monthly Visitors | 59 - Compete Rank | 334
ane seerch. ol jobs - Quantcast Rank | 188 -AAIexa R'ank | Updated: March 7, 2014,
The Most Popular Job Sites | eBizMBA

2 | Monster

357 - eBizMBA Rank | 23,000,000 - Estimated Unique Monthly Visitors | 83 - Compete Rank | NA
- Quantcast Rank | 618 - Alexa Rank | Updated: March 7, 2014.

The Most Popular Job Sites | eBizMBA

monster

3 | CareerBuilder

Cafeefhundﬂf 414 - eBizMBA Rank | 22,400,000 - Estimated Unique Monthly Visitors | 88 - Compete Rank | 306
- Quantcast Rank | 847 - Alexa Rank | Updated: March 7, 2014,

The Most Popular Job Sites | eBizMBA

4 | GlassDoor

Dglassdoor.com 589 - eBizMBA Rank | 15,000,000 - Estimated Unique Monthly Visitors | 723 - Compete Rank |
273 - Quantcast Rank | 770 - Alexa Rank | Updated: March 7, 2014.

The Most Popular Job Sites | eBizMBA

5 | Simplyhired

-:: S H 875 - eBizMBA Rank | 11,000,000 - Estimated Unique Monthly Visitors | 556 - Compete Rank |
e Imply Ired 230 - Quantcast Rank | 1,840 - Alexa Rank | Updated: March 7, 2014,

The Most Popular Job Sites | eBizMBA

L
B EBpone nuaep rpynna StepStone ;

“~
B Asun rpynna npuHagnexatuas
Y €D seek
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Indeed- arperaTtop nnun JOB cant?

50 cTpaH, 28 A3bIKkoB, 16 MIH BakaHCUI

180 MmnnnnoHoOB noceTuTenen exemecsayHo

Total Global Job Traffic o
Source: comScore December 2014 'ndeed
Monster CareerBuilder StepStone Simply Hired Seek

hho
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TpeHAbl Ha 3apybexHbIX job canTax

Pa3BuTne MobunbHbIX NNaTtgopmM 1 NPUNOXKEHNN
HaBblkn 1 aBTOMaTN4eCKoe COOTBETCTBME OOSTKHOCTU
NHTerpaumsa ¢ coumansHeiMun cetamu (Facebook u linkedin)

ABTOMaTM3aUNSA PEKPYTMEHTA N UHTerpaumna c ATS

hho

HeadHunter



MobunbHasa Bepcus ctarna Takxe
Ba)XXHa KaK U OeCKTonHas

TpadpPpuk Ha Glassdoor n Ha
nvaupytowime Job cantbl €
0 MOOUNBHbBIX YCTPOMUCTB

K

hho

HeadHunter



AaanTUBHbLIX OU3auH

AganTtmBHbIM an3anH canta Ha npumepe IRISHJOBS.IE

experience and same site functionality no matter what device is used.

[RISHJOBS.E

Result: Limited impact on mobile applications but has driven overall

hh @ engagement. Total applications have increased by 40%

HeadHunter



60 %

45 %

30 %

15 %

0 %

PacnpepgeneHne noceLwieHn nonb3oBaTtesien no yCTponcTBam m
nHTepdgencam hh.ru

070 668,606,808 7,866 1 085,502, 5860.0058,0868, 1567 358,465 855,664 7 862,528

| RO 18
789,087+ &

11.6 fjl -

§13,0904, 34,6 &
i

B 1,5002.2g62,1982.8

| a1l0.8
| N Koo 9,6 B
41 W1 852@57RCOR
-2014 I11-2014 V-2014 VII-2014 IX-2014 X1-2014 1-2015 1-2015
B MNMpunoxenus (iI0s, Android, WinPhone) B MobuneHsbln caint m.hh.ru

I CMapTdOoHbI M NNaHLWETL! Ha OCHOBHOM carTe hh.oru I [lecKTonbl M HOYTOYKM Ha OCHOBHOM cawnTe hh.ru



CtpaHunuy JOB cantoB n komnaHum B Facebook

facebook EE s

| Totaljobs

Website

v' With 23 million UK users, Facebook gives
us the perfect opportunity to extend the totaljobs.com
reach of recruiter adverts.

Welcome to Totaljobs.com

Totaljobs_com is one of the biggest jobs sites in the UK. attracting over 2 million

| applications from active jobseekers every month_ There are over 90,000 jobs on
N the site right now, not to mention a wealth of tools and advice, so you can be

B wal he site righ i Ith of toal d advi by

& nfo sure that we will do everything we can to help you find the ideal job. And

n remember, it's not luck, it's totaljobs com »

AD Friend Activity

v' Totaljobs.com has developed a job search = &
function within Facebook to increase the Find a job

Start your job search on totaljobs,
reac h the UK's largest job site. With Keywords:
. thousan. ..

More

145 Location:

v' The search results and job details pages .
all appear within Facebook and then when ~ “>™* winin ERIER mies

people click to apply it redirects them back — =we e Search

Report Page

to the advert on totaljobs.com.

Easy ways to get a job

I I Email me jobs Salary checker Get headhunted

HeadHunter



afrar, 8
CISCO

Couunanusauusa onsa KOMNaHum yxe obasatenbHbIN

Cisco Careers @CiscoCareers - Apr 18
There was some friendly cooking competition this week in Cisco
#SaudiArabia. Join us in #KSA: cs.co/6011fJLI
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@. Virgin Media Careers added a new photo to the album:
%= 2014 Campaign Highlights.
December 8, 2014 - Edited - &

"Train your employees well enough so they can leave, treat them well
enough so they don't want to!" Sir Richard Branson

Connect with Groupon

00066

Recent Updates All Updates >

Groupon update 30+ days ago

Groupon is looking for sharp, sales-savvy individuals to join our Product Development Sales
team in our brand-new Phoenix, Arizona office. This is a great entry-level opportunity for
those with a tenacious spirit with cold calling, a love of local business, and an appreciation of
alliteration.

Product Develc Sales Repr ative - Phoenix - Jobs at

Groupon
Product Development Sales Representatives highlight the best possible

snou% Jobs ©pportunities for our consumers by partnering with in-demand merchants
in order to expand and deepen their connection with consumers in their
market. By utilizing a variety of Groupon services and products, Sales
Representatives help businesses increase and calibrate customer traffic.




Pe3ynksraTbl ONPOCOB couUCKaTenen u paborogareneu no
aKTUBHOCTU B coLceTaX

careerbuilder

r
weber

4 shandwick

engaging, always.

Candidate behavior Employee behavior
62 ;i%?f;lgfdii(g(srlggV?I:I'?\':OSL?I?I;AL ggoy Use at least one social media site for  personal
'SELLING THEM' ONLINE IS TRUE. use
509% post messages, pictures or videos in social

They have expectations:

$O O

media about employer often or from time to time

o . . .
39% have shared praise or positive comments online

o AU

about employer

0
33% post about their messages, pictures or videos in

social media about employer often or from time-to-
time without any encouragement from employer

Job seekers use social to form opinions of companies.

Sources: Career Builder 2013 Candidate Behavior Study
Weber Shandwick 2014 Survey



BXO4 YEPE3 COLLUAJIbHDIE CETU [P

Jobpo noxkanosath Ha HeadHunter ¢ jjormHOM M 1aposiem
OT MOITYJIIPHbBIX COIIMAIbHBIX CEeTei.

70%

BKonTakre

2,5%

LinkedIn

17,9%

OnHOKJIACCHUKM

9,6%

Facebook


http://www.hh.ru/
http://www.hh.ru/

ABTOmMaTusauma nogbopa yepes ATS
B EBpone

ATS share of total applications (by StepStone)

Belgium Germany United Kingdom
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ABTOMaTM3aUUA PEeKPyTMEHTA CTAHOBUTCSH
WHTepecHon ana «bonbLwnx nrpokos» nNo
aBTOMaTu3lauum bunsHeca

Taleo 3¢ || suson

successfactors” $ 3.4 Billion

An SAP Company

KeneXa $1.3 Billion
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AHanun3 apPeKTUBHOCTU peKpyTMeHTa

Hello Admin, (Demo)
BIG DATA ANALYTICS SUITE Logout

Source Performance
CareerBuilder way 1, 2014 to May 31, 2014

» High

173

32 g ®
1 0,61 7 Jobs hired a
Visits N —
221 $665 N o
Applications Cost per hire ource Velocity
3 Metric defistion §

1“lge‘;view $21 '309 e ——— Quaiitv ——————» strong

Total Marketing Cost SummaryiotiHlirediiobs

Hired Jobs Applications  1st Interview  Hires
Marketing @ sales Future Leader... 5 4 a
Cost Summary

@ sales District Lead... 11 3 3
Average High Low @ Full Time sales Ass... 3 2 2

Show usage Vi 2
i $a7 $100 $o . Associate Customer ... 17 3 1
Applications $6 $24 $0 @ Full Time Supply Ch... 2 2 1
Interviews $2 $6 so @ supply Chain Senior... 8 1 2

May 1, 2014 May 31, 2014
L |
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PbIHOK Tpyaa ctaHOBUTCA rnobarbHbIM
*by Glassdoor

YnanéHHas pabora c 2005 no
yBe/Indnnacb Ha 2012.

h h @ Source: Global Workplace Analytics, Sept 2013
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View Infographic | Text
Jill Sample
Relationship-Focused Director of Sales
King of Prussia, P4 19406
f " Sales & sales Management

¢ R i W&3)

Timeline

oir o

5 I— sales Manager

of sales

Interactive Account Manager
Mastes
Business Administratio

ssociate

Bachelor's Degr
Sales & Mark

N arketing (Completed '97)

Pharmaceutical Sales Intern

Work Experience
Director of 5
TR TIER INTERACTIVE FIRM /7 JUN ‘10 - PRESENT

Sales Manager
BIG NEW MEDIA TECH, INC. /7 NOV 04 - JUN ‘10

Interactive Account Manager
BIG MEW MEDIA TECH, INC. 77 FEB 01 - NOV 04

Download

Career Summary

Seasoned Director of Sales who valuss relationships as much as

Cient abjectives and consultative strategy

organizations to craft scalable Interactive solutions f
and Inn

¥ brand expansion

About Me  Werk Samples

My Statistics

Awards & Honors

Account Manager of the Year
BIG NEW MEDIA TECH, INE. // DEC ‘03
Sales Associate MVP Award
BIG MNEW MEDIA TECH, INC. // AUG ‘01
Mare Sales Associate MVP Award

BIG NEW MEDIA TECH, INE, // AUG ‘00

Mare

Sales Associate MVP Award
| BIG MNEW MEBIA TECH, INC. // AUG ‘98

+ cultivated ta a h clients that resulted it ..Mars
s Associate
BIG NEW MEDLA TECH, INC. 7/ SEP '97 - FEB '01
2 y 3 unt Executives o ) RFPs, proposals, sal
- h technical selling skills and built extensive product knawledg More
Pharmaceutical Sales Intern Keywords
SIMPLY SALES, INC. // MAY '98 - AUG 98
- Warked closely with sales team to maintain and grow sales pipeling
= Assisted Praject Manager and executives in all aspects of the sals Mare Organizational Leadership

arketing

WWW.BEYOND.COM



HaBbiku B LinkedIln n B hh.ru n Ha
chooseourboss.com

aKaHcuii i Apyroi uHhopmalm

p for Press i and Event C
i —-— Développeur Web Rails Back-end Développeur C++ [ Objectve-C p--
chez chez
Marketing Assistant Q‘ Paris e Expérimenté € 45k€ Q Versailles, Yvelines e Expérimenté €
Braun - Gillette Group . - .
centABps 2000 — HoAbps 2000 (3 Mecrya) Tpynnet rubv—on-r: d Jlonpement web n —— SCIUmn obx o

& Hagbiku

Tlyywme Hasblkn

Marketing Strategy ﬁ& g}ﬁ!ﬁ_"}‘ Qu ﬂﬂ] LUy COTPYAHWKOE Momouy KoMmnaxum
Digital Marketing m& ﬂ&n_ﬁ_ﬂ Q‘g ‘ ) o
)
|

Online Advertising ﬁ& %ﬂ.‘ﬂf’.ﬂﬂ ﬂl
62 ai 9200 8
Marksting hé 899R° a8

Projects manager

Project manager in IT and IT security projects:

= Corporate Cetification authority implementation
- Logistics management system design

(=) . . .
Management ;ﬂ&_ - = Analytics and forecasting models development and implementation
Web Marketing ﬂﬂ 4
Digital Strategy ﬂﬂ July 1996 — National bank of Uzbekistan

t February 2003 www.nbu_com

Direct Marketing X
Financial Sector .. Nokazate ewe

Mobile Devices
Head of computer security unit

Sophie Takke BnageeT = Information security management system establishing from zero level

= Policies and procedures development and implementation

Marketing Communications Online Marketin . L .
n 2 ﬂ g = Technical tools (antivirus, firewall, DLP. IDS) implementation
Bl Product Management B rnovation Bl Advwerising
Digital Media Mobile Marketing
Key skills
Busin Continuity Data Privacy Information risk management Information Security
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Kak nckatbs coTpyaHuMKoB 3a pyb6exxom?
BbiBOAbI.

*  HyxHo 3HaTb aHrnuickui! Moyt 6eCCcMbICNIEHHO UCKaTb 3KCnaTa co 3HaHMEM PYCCKOro si3blka.
*  BakaHcusa aTo He cnmcok TpeboBaHui, a peknama CBoero npeanoxeHus!

*  Wckatb moxHO 4yepes Job cauntbel u Linkedln (4epes LinkedIn cnoxHee, yepes job canTtbl Bce MOXHO

nopyuntb XagxaHtepy (hh.ru))

. OCHOBHOM WHCTPYMEHT noucka 3a pybexom, aT1o nybnukaumsa BakaHcun. basbl pestome meHee

adpdekTnBHbI YeM B Poccuu.

° Ou4eHb xenaTenbHOo, 4TOObI npo KOMMaHuKo Obina nonoXxutenbHas MHd)OpMaLlVIFI B WHTEpPHETE U

ctpanuua B Coucetun (Facebook u Linkedln), KOTOpyto akTUBHO BedyT

° SapnnaTa, 3TO HE rMaBHbIN aprymeHT n ctmmyn ana MHOCTpaHLUEB. MHTepeCHaFI pa60Ta, BO3MO>XHOCTb

camMopeanuniauunn, BoT MmaBHble MOTUBDLI OJ14 HUX.
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bnarogapto 3a BHMMaHue!

[npeKkTop no anekTpoHHOW KOMMeEpPLUN KOMMNaHUn
XaoaxaHTtep

O6bnos AHOpen
a.oblov@hh.ru
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